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Omega Lift Manufacturing Relies On Customer Ideas

Antonio Pannia, Omega l.'r.ft Manul’ar:turﬂ'ig. Balton, Ortano
By Karen Crovwey

Use a forkkift? Omega Lilt
Manufactunng, Inc., would
like to have 3 word with you.

The Ontano-based forklift
manufacturer gets many of
its ideas by speaking 1o cus-
tomers, said Cperations
hManager Greg Pannia, The
O Ay wigals gyl u:f.'rr.l.n-g
facilitios and tade shows o
get customens apiniens

"When a cusiomer sug-
gests something, we actuathy
listen,” Panaia sad. "I design
the machinas; I'm not the
one using them, You've got
to st=n to the person who
drives themn, the person who
repairs them, if you listen to
the peophle whao use it day in
and day out, you can design
the eguipment better.”

Located north of Toronts,
the company was founded
27 years ago by Fannia's
father, Antonio Panria, who
ran a similar business in Italy.
He immigrated o Canada in
the 1970s, “and he contin-
ued what he knew best,”
Pannia said. The business
weas anginally called Pannia
Hrothers Garage

“Fram thers it ust devel
opad into the company we
know today,” Pannia said

Industry Start

The company cesigns fork-
lifts for several industries,
including construction,
forestry and mining, Three
years ago, Omega Lft intro-
duced a senes for aulo recy-
clers, and cismantler input
played a lange role.

“Wie lice 1o Esten, and they
like to talk,” Pannia said. It's
been really interesting work-
ing with recyciers. They bang
sefous input to the table.”
He said he enjoys working
with dismantiers because
lht:.' have 3 true understand-
ing of the product and how
it wiorks

"They're wery medhanically
inchned,” he sad. "They
knaws what they want and
what they need. They can
see we ve designed a prod-
wct argund their needs.”

n lact, gné of the next
offerings from Omega Lift
will b2 3 multilaader
designed especially for dis-
mantlers. The propame-poes
ered machine will go in and
out of buildings, move in six
directions and wavel
bBetween racks, When in the
“forward” position, it works
as a regular forkhft, It will be
introduced at a trade show
this summer.

“We abaays try 1o be inng-
vative,” Pannia sald, “We're
always developing new prod-
ucts. Wi enjoy custormizing,
we enjoy adapting. We don't
put cursehes in a box; we
look at the wade picture.”

Creative Splrit

This creative spirit keeps
thit company mioving, Pannia
said, as does a dedication to
quiality. Omegs Lift had seen
very little employes turncwver
ard Pannia said he belevs

it's because everyone takes
such pride in their work,

“|Employees] see we take
pride in what we're making,”
he explained. "VWe dor't
just floed the marketplace
with a cheap preduct. We
aiso try to invole as many
people in the decision-
making process as passible,
it's a team effor.”

Dealer Selectlon

Omega Lift's facus an
quakty extands 1o all aspects
of the business; for example,
the company is highly sélac
tive in choosing dealers
Each are personally inspect-
ed before they are approved

"W want 3 dealer that
respects the equipment,”
Panria said.

Thi cormpany had cus-
tomiers throughout the
United States and Canada,
and sven & Tew in South
Amenica, Panma sad. Many
learn about Omega Lift
thnough the company's veb
site, wanwormegalift.net,
welich wnen] Inek three and a
half years aga. The site’s
detaled desciptions make it
a handy sales toal,

"It's 3 good way 1o 9o
over the product with an
end-user or dealer,” Pannia
said. “There's endugh infor-
mation on there that the
persan looking at it gets all
the details they need.”

Omega Lift will so0n move
to a more modenn plant at a
five-acre site, but its commit-
meent 1o customer needs will
not change.

"WWe don't just want to
supply you with a forkdift.”
Pannia said. “We wani 1o
supply you with the forks, ol
changes, anyihirg you might
need in the futue,” @
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